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Figure 2. Word clouds of all social media posts on Twitter, Facebook and Instgram by the top 10 U.S. 
hospitals in 2019 (top, left) and January-July 2020 (top, right); as well as by the top 10 U.S. medical 
schools in 2019 (bottom, left) and January-July 2020 (bottom, right). 
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